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1. Policy Statement 
1.1. The City of Grande Prairie (City) is committed to supporting events that enhance and enrich our 

community by providing funding, where appropriate.  

1.2. The City Manager or their designate, in consultation with the Mayor, makes funding sponsorship 
decisions based on local needs, community vision, Council’s strategic priorities and available funds. 

 

2. Reason For Policy 
The purpose of this policy is to: 

2.1. Provide guidance and procedures to the City of Grande Prairie in allocating corporate sponsorship 
funds. 

2.2. Provide a tool to allow for consistent and informed decisions.  

2.3. Promote and ensure accountability of public funds contributed to events. 

2.4. Minimize and/or eliminate municipal contributions in the form of gifts-in-kind services wherever possible. 

2.5. Ensure that municipal contributions are made based upon reasonable and quantifiable facts and 
projections. 

 

3. Definitions 
“City” means the municipal corporation of The City of Grande Prairie, having authority under the Municipal 
Government Act RSA 2000 C. M-26 and other applicable legislation. 

“City Manager” means the person appointed by Council to the position of Chief Administrative Officer (CAO) 
or their designate. 

“Council” means the duly elected Council of the City. 
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General Principles 
3.1. Each year Council will establish a budget for the corporate sponsorship fund. 

3.2. The City Manager or their designate, in consultation with the Mayor, will identify events organized by 
non-profit organizations as candidates for sponsorship. 

3.3. The City Manager or their designate will establish procedures for awarding sponsorship. 

3.4. Preference will be given to: 

a) events with a strong alignment to Council’s strategic priorities; and 

b) established events (5 years+) that have proven to be well supported by the community; and 

c) unique events which are not similar to events offered by the City or other community groups. 

3.5. Sponsorships will not exceed $50,000 per organization per year. 

3.6. Sponsorships valued at $10,000 or above will require Council approval.  

3.7. Organizations receiving sponsorship funds will be required to report on sponsored activities as per the 
Community Advisory Committee Grant Funding Procedure. 

3.8. Each year, the City Manager or designate will identify a portion of the sponsorship fund to build an 
inventory of swag, promotional items, and gifts. At the discretion of the City Manager or their designate, 
these items will be used for the promotion of the City at events, inclusion in gift baskets and for the 
accommodation of community group requests. 

3.9. Each Councillor will have the discretion to provide up to two (2) items from the gift inventory to non-
profit organizations/events of their choice each year. 

 

4. Authority 
4.1. The Executive Services and Strategy Department is responsible for the administration of this program. 

 

5. Responsibilities 
5.1. City Council will review and approve any revisions to this Policy. 

5.2. City Manager will review and approve any procedures related to this Policy. 

5.3. City Administration will carry out the policy based on established procedures. 

 
 
 
 

https://cityofgp.sharepoint.com/:u:/r/sites/CygnetOnline/corporate-information/SitePages/Administrative-Policies.aspx?csf=1&web=1&share=EcpgjOYQhztJocX71WqoP5UBEsauBtRiE-9B15dMOs6unQ&e=w3xRSb
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6. Version History 

Action Date Description 

New Policy 
January 
29, 2024 

New policy replacing Council Policy 112 Corporate Sponsorship. 

 

  


